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ASSIGNMENT: Device Ads for Water Brand 
DEADLINE: Thursday, November 13th 
 
DESCRIPTION: 
Your assignment is to portray your brand’s message using communication devices. In this way, you will 
learn how to engage the audience in a conversation with the brand in an enticing, enduring way.  You 
will create two (2) comps, each taking a different direction and employing different devices to achieve 
your desired effect. 
 
Your brand is for drinking water, you may choose from the following (or choose your own brand 
http://www.mineralwaters.org/): 
- Still/Spring: Evian, Aquafina, Figi, Voss, Poland Spring, Aqua Panna, San Benedetto, etc 
- Sparkling/Gas: Perrier, San Pellegrino, etc.  
 
Choose from humor, metaphor, repetition, juxtoposition/comparison, shock/provocation, or others 
covered in class or in Landa’s text.  You will be graded on the overall effectiveness of your device in 
telling the story—it may be subtle or extreme—but should be obvious, and relevant to what you’re selling 
(water). Can you find a story in the essence of the product, the brand name, general/specific product 
attributes? Questions like these may help you get started.  
You will also be graded on your overall composition, use of color, space and typography. 

 
DELIVERY: 
Your output will be two separate layouts, each on 8.5x11 paper, submitted as a folder containing 
.jpgs or a .pdf into the Digital Dropbox by 7AM the date due. You will accompany your project with a 
short statement for each layout which will describe the following: 
- Statement; Describing your idea for each piece and the device(s) you’ve employed, as well as the 

compositional and typographic choices which contribute to the effect  
Additionally, you will bring two copies to class, one for review and one to turn in. The one you submit to 
me should also have your statement attached. 
 
GRADING: 
For this assignment, you will be graded on the following: 
(200 points total/ 100 pts per layout) 
20 pts  — Use of device (compelling, understandable story) 
20 pts  — Visual interest (fresh, compelling composition)  
40 pts — Visual clarity  
- (10) Hierarchy/scale present 
- (10) Overall balanced + coherent composition 
- (10) Typography choice 
- (10) Typography layout 
20 pts — Creative statement + defense 
 
This is an assignment, and will go towards your cumulative assignment grade. Any assignment that is not 
turned in on the day due and in the manner requested above will decrease this assignment’s grade by 3 
points per calendar day. 


