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Jade Snyder                            
 

COURSES TAUGHT 
 
Mercy College, Dept of Communications + The Arts 
(Fall 14, Spring 15) 
 
1. Intercultural Communication (COMM220) 

 
2. Effective Presentations (COMM 370) 

 
3. Studio: Advanced Practice of Public Relations (COMM 450) 

 
4. Creative Advertising (MEDA 255) 

 
Temple University, School of Communications + Theatre: Advertising Department 
(Fall 06, Spring 07, Fall 07, Spring 08) 
 
1. Advertising Art Direction I: Concept + Layout   (ADVERT 3052) 
 
2. Advertising Art Direction II: Narrative + Multimedia  (ADVERT 3053) 
 
3. Interactive Media + Advertising:  Sections 1+2  (ADVERT 4101) 
 
4. Special Topics/ Independent Study  (ADVERT 0397) 
 
ACHIEVEMENTS 
- Developed syllabi, wrote course descriptions and created assignments and lectures for three 

courses, two preparations for one course due to time/length of class 
§ Worked to streamline Art Direction track within Advertising Department 

- Acquired + met with real clients for student Loco/Identity assignments and Interactive Media 
courses, each semester 

- Organized, reviewed, judged and prepared student submissions to OneClub College Competition 
- Engaged professional network to draw award-winning Ad Agency talent from various disciplines 

as guest speakers in my classes, representing traditional and interactive agencies like 
Saatchi+Saatchi, McCann Erickson, Publicis, Razorfish, Big Spaceship, Studio LLC; Smashing 
Ideas  

- Asked by Dean’s office to lead re-branding efforts for School of Communications and Theatre 
§ Focused on gathering and analysis of psychographic information for prospective students, 

parents and alumni 
§ Worked with SCT Communications Department and Temple Creative Services to create 

strategic positioning and creative communications based on research 
§ Used exercise as an opportunity for independent project with a senior student to perform 

various ideation sessions with key stakeholders; compile data from surveys; present findings 
and ultimately recommendations 

§ Contracted award-winning creative agency from Philadelphia for creative re-brand based on 
positioning 

§ Used exercise as assignment for Interactive Media class to develop new site architecture and 
look and feel based on branding 
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GUEST LECTURES 
The following list represents courses for which I have guest lectured. Topics included: creative 
brainstorming; challenging tacit assumptions; recognizing ‘big’ ideas; seeing, context and storytelling 
in communication; interactive advertising, integrated campaigns and human-computer interaction; 
and more. 
 

- Creative Thinking in Advertising (ADVERT 3101), Prof. William Donnelly; Fall 06 
- Intro to Advertising (ADVERT 1102) Jennifer Lovirnic; Summer 07; Fall 07 
- Advertising Campaigns (ADVERT 4102) Dana Saewitz; Summer 07 

 
 
SERVICE + TRAINING SESSIONS 
Service Associations 
- Philly Ad Club: Educational Committee – 2006-2008: Regular Meetings to refine PAC scholarship 

program and integration between Temple University and PAC 
- Student Grievance Committee – 2006-2008: Served as 1 of 3 person faculty committee for 

students with grade disputes 
- Advertising Department Webmaster – 2006-2008; Point person for Ad Dept web redesign and 

updates 
- School of Communications + Theatre: Prospective Student Open House—Ad Dept 

Representative 
 
Seminars Attended 
- Advertising Age Digital Marketing Conference – NYC, March 6th 2007 
- TLC Faculty Showcase: “The how and why of teaching portfolios” Dr Jay Lockenour, Spring 2007 
- Teaching Conference: Encouraging student interaction in the classroom 
- Teaching Conference: Dealing with difficult situations in the classroom 
- Ongoing – Meetings with Paul Swann, Faculty peer advisor, to refine teaching approach and 

structure 
 
PRIVATE SECTOR BACKGROUND, LECTURES + SEMINARS 
With nearly two decades of advertising, interactive/digital and branding experience, I bring all my 
passion to teaching. A marketing veteran, I have been Vice President of Digital Strategy, Creative 
Director and Editorial Director for agencies including Saatchi + Saatchi, McCann Erickson, Arnold 
Worldwide and Hill Holliday, as well as boutique interactive shops. My clients and awards have been 
among the most notable in the industry. I have lead teams to develop award-winning creative 
messaging for both b2b and b2c audiences for clients in almost every vertical, including Coca-Cola, 
SAP, P&G, Casio, Loreal, Mobil Oil, Ameriprise Financial and many more.  
 
I feel this experience, combined with my academic background in fine art and art history provide me 
with the tools to teach the courses I have designed and to work with academic leaders to continue to 
evolve new courses that will engage, challenge and delight students of every age and level. 
 
- Designed and lead full day course for C-Level Executives throughout Publicis network of offices 

(NYC, Chicago) to educate on digital trends; best practices; and interactive agency structures 
and production within larger agencies. 

- Professional business Curriculum Vitae is also available 
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PHILOSOPHY: 
 
I consider the opportunity to teach a privilege and an honor. I do not think the students I instruct do not 
yet know what I know. At some level, they all have instincts and passion—exactly what I started with. It is 
my job to locate and engage those instincts, and ignite that passion. And, once they have learned a 
lesson I teach, another brick on their path is laid. As their road winds and lengthens, I expect my lessons 
to be far back, yet visible as landmarks; the foundation of a life of doing and knowing things I may never 
do or learn myself. I view this as a gift of life and crucial to the process of intellectual evolution. 
 
APPROACH: 
 
I seek to teach my students by full immersion. Lecture, practice, critique and collaboration. I collaborate 
with them individually and encourage their collaboration in dynamic group settings. I draw from my 
professional and academic experiences to create lectures and learning environments. My professional 
background in advertising has taught me that: effective communication is contingent upon understanding 
the audience. I apply this to my students and attempt to learn their motivations, wants, needs, and also, 
the demands on their time and attention. This knowledge informs my approach and offers perspective on 
how to elicit the desired response. 
 
From my personal and academic background in fine arts and art appreciation, I draw from the notion that 
everything learned builds on fundamental tenets. Through slowly-built, cumulative lessons, I seek to help 
my students arrive at complex, multi-layered concepts to form solutions which have application far 
beyond the lessons, and even the discipline within which I teach. Depending on the course, the objective 
and size of class, I tailor the lessons accordingly. I employ a variety of techniques to accomplish our 
goals through: hands-on exercises; format reading-based lectures; critique of art work; presentation 
assembly—delivery and group work; one-on—one collaboration and brainstorming; computer-facilitated 
learning, and more, as needed. 
 
Because my experience as an academic educator is preceded by my education of teams in business, I 
recognize there is much more to learn. And so, Whenever possible, I seek the help of colleagues and 
seminars and one on one training from Temple’s Teaching and Learning Center to help me structure 
lessons and refine my approach. Also, a stickler feedback—and take the student and peer reviews very 
seriously. I use all feedback as an opportunity to learn and grow into a better educator. To get the best 
results out of my students, I want to put the best of myself in. 
 
RESULTS: 
 
When a student has successfully completed a course with me, I expect that student to have a deep 
understanding of the material covered, but also much more. The knowledge should be integrated across 
the advertising vertical, and also more broadly applied across many disciplines. I hope my students learn 
that motivation, discipline and perspective are the true achievements, and that their futures can be 
navigated using the confidence and mastery earned through our time together. 
 

REFERENCES: 
 
Dr Michael Maynard –  maynard@temple.edu | 215-204-8360 
Chair, Advertising Department – School of Communications and Theatre, Temple University 
 
Concetta M Stewart Ph D. –  cstewart@mercy.edu | (914) 674-7307 
Interim President – Mercy College 


